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2019 Digital Marketing Trends & Gen Z

Gen Z spends an average of 3 hours and 38 minutes online
daily on their smartphones which means institution. Make
sure they arrive on a site that is designed for the tech they
use - otherwise, there will be disappointed site visitors
turning to your competition.
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CHATBOTS & PERSONALIZED
24/7 SERVICE

-
Gen Z prefers fast, easy access to accurate, relevant information

o o when they have the need so you need to give some serious thought

@ to chatbots - a computer program or artificial intelligence that is
designed to simulate conversation using auditory or textual
methods.

EMAIL WORKS

With most targeting Gen Z via social media, this leaves their Inboxes
fairly empty which increases your chances of grabbing their
attention. However, give them options for frequency and topics so
they control how often and what they receive from you.

Can you hear me now?

COLLABORATION & INFLUENCERS

Like so many before, Gen Z does not like to be sold - and that is
resulting in more than 51% using ad blockers and the ability to
skip online ads three seconds faster than Gen X. What’s getting
through to this audience? They are. Or should | say their peers
are - and they are doing it through collaborative marketing.

CLOSING THOUGHTS

Though the focus has been on digital media - what really matters
more than anything else is what you have to say and making
sure your brand, mission and vision match Gen Z's values. They
hate to be 'sold' - they prefer hearing how your business and
products matches with their beliefs. And when the message
comes from their peers, current customers and those that have
benefited from your business' work- even better.




